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ABSTRAK 
 
TECHNOLOGICAL OPINION LEADERSHIP: PERAN DARI PERSONAL 
INNOVATIVENESS, GADGET LOVE, DAN TECHNOLOGICAL 
INNOVATIVENESS, DI SURAKARTA 
 
KHARISMA NUR AZIZAH 
F0213058 
 
Penelitian ini bertujuan untuk (1) menganalisis pengaruh antara personal 
innovativeness dan technological innovativeness, (2) personal innovativeness 
dan gadget love, (3) technological innovativeness dan technological opinion 
leadership, (4) gadget love dan technological innovativeness, (5) gadget love dan 
technological opinion leadership, (6) peran mediasi dari gadget love pada 
hubungan antara personal innovativeness dengan technological innovativeness. 
 
  Populasi dalam penelitian ini adalah mahasiswa dan masyarakat umum 
di Surakarta. Sampel yang digunakan dalam penelitian ini masing-masing 
sebanyak 120 orang. Teknik pengambilan sampel menggunakan metode 
multistage random sampling dan purposive sampling. Pengujian hipotesis dalam 
penelitian ini menggunakan Stuctural Equation Modeling (SEM) dengan bantuan 
program Partial Least Square (PLS). Pengujian mediasi dalam penelitian ini 
menggunakan penghitungan rumus Sobel Test. 
 
Hasil penelitian menunjukkan bahwa technological innovativeness, dan 
gadget love, berpengaruh positif dan signifikan pada technological opinion 
leadership, personal innovativeness berpengaruh positif dan signifikan pada 
technological innovativeness dan gadget love, serta gadget love memediasi 
sebagian hubungan antara personal innovativeness dan technological 
innovativeness. 
 
 
Kata Kunci: Personal Innovativeness, Technological Innovativeness, Gadget 
Love, Technological Opinion Leadership 
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ABSTRACT 
TECHNOLOGICAL OPINION LEADERSHIP: THE ROLE OF PERSONAL 
INNOVATIVENESS, GADGET LOVE, DAN TECHNOLOGICAL 
INNOVATIVENESS, IN SURAKARTA  
 
 
KHARISMA NUR AZIZAH 
F0213058 
 
 
This study aimed to analyze (1) the influence between personal 
innovativeness and technological innovativeness, (2) between personal 
innovativeness and gadget love, (3) technological innovativeness and 
technological opinion leadership, (4) gadget love and technological 
innovativeness, (5) gadget love and technological opinion leadership, (6) the 
mediational role of gadget love between personal innovativeness and 
technological innovativeness .  
 
The populations of this research are students and society of Surakarta 
The sample used in this research were each 120 persons. The sample retrieved 
by using multistage random sampling and purposive sampling method. 
Hypoteshis in this research are tested by using Stuctural Equation Modeling 
(SEM) with Partial Least Square (PLS) program. And to test the mediational in 
this research using Sobel Test. 
 
 Results indicate shows that (1) personal innovativeness gives positive 
impact and significant on technological innovativeness and gadget love, (2) 
technological innovativeness, and gadget love, gives positive impact and 
significant on technological opinion leadership, (3) gadget love gives positive 
impact and significant on technological innovativeness, (4) as well as gadget love 
partially mediate the relationship between personal innovativeness and 
technological innovativeness. 
 
 
Keywords:  Personal Innovativeness, Technological Innovativeness, Gadget 
Love, Technological Opinion Leadership 
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